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Pest

Social factors Environmental factors
Comon awareness of masses Protection of natural reserved spaces
Power in numbers Fights global warming

Preserving anicinet cultures ans tribes Spreads truth

Defents our environment and fauna

Political factors Economical factors
Not taking sides Persuat_:iing companie_s to ac!apt to encironmental rules and regulations
No propaganda Protesting deforestation for income

The voice of people

Technological factors

Use technology to protect animals, especially marine life
Own ship systems

GREENPEACE




Pest

Industry served Environmentalism, peace, animal rights

Headquarters Amsterdam, Netherlands

Area served Worldwide

Budget € 236,9 million

Current CEO Annie Leonard

Similar organisations Greenpeace USA, Greenpeace East Asia, ONU, UNICEF etc.
Services Fighting for oceans, forests, food, climate and democracy
Website https://www.greenpeace.org/denmark/
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Hashionable sustainability

WEEK 1

Client meeting

L=
Y .r"' 3 Sep
Q) < .]

Create Team canvas
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Brainstorm ideas

(O 26 Sep

Check if they go with SMART

Create Documentation log

Create a project overview (Trello
board)

Take pictures, text etc. for the
documentation log

Meet the users / TA in Roskilde

+ Add another card
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Personal & Private

WEEK 2

Create a content strategy and a
content plant

Take pictures, text, etc. for the
documentation log

Prepare midway pitch

(Y 4 Oct

Create a concept design and visual
design

Create a journey map

Meet the users / TA group in
Roskilde

Group checkin - Team Canvas

+ Add another card

e ldanr

WEEK 3
Filming
Production
Editing
Finalizing

Testing with users

Group checkin - Team Canvcas

-+ Add another card

WEEK 4

Make the documentation log a
documentation report

Work on finalisint your digital
campaign

ey
Prepate final pitch

(® 17 Oct

Feedback

Group checkin - Team Canvas

+ Add another card
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Posis Followers Faollowing

Create&Sustain
#sustainability #creative #fashion
Powarad By @Greenpeacea

Followed by runenh, debstar003 and 19 others
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Date

Task

! 09/23

. Cli%nt meeting, working on team canvas, desk research, topic chosen to work with
‘i‘-_r 09/24

;' 1 vision values, preparing interview questions for strike and our target audience
' 09/25
Target audience hypothesis and further desk research
3 09/26
e t prepare presentation for visit both Target audience and climate strike
. 09/27
llected some user insights, recorded audios of qualitative interview with T. A
| 09/28 & 09/29
Transcripted audios
09/30

Makﬁ”ﬂﬁs Wtewiew outputs, insights, findings and conclusion

, L | 10/01
Styletile, brainstorm, wireframe crazy 8s
F 10/02
digital solution), preparing midway pitch
| 10/03
/ pitch, interview at roskilde documentaion
& 10/04
“Client, documentation, describing video idea
e | 10/5 & 10/06
weekend
10/07
tion{brainstorming, storyboarding video)

10/08

filiming

10/09

Filming and editing(premiere pro)
& 1010
N website and some questions about video messages
. i il e 1011
T | " Editing sounds and text in video plus video handin
s 10/1 9
Presentation, peer review on video
1013 & 10/14

weekend

1

Pestle, stake
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Visit roskilde ar
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Discover Engage Mews Radar

Mordic doreests

The Groat Norham Forest has sio
1k a Fruge green oo =inga I

OUR PROCESS VIDEO

NEGATIVE IMPACT AREAS OF THE FAST FASHION INDUSTRY

Rescource Food
Depletion Insacurity

Climate
Change

Alr
Podlirticin

Animal
Suffering

e &
Pollution W

Habitat
Destruction

o Human-righls
Abses

The campaign poster suggests that we each need to
take a stand to improve the quality of life for future
generations. The time for change is now, we can take
baby steps to improve our lifestyle, change our
destructive habits and help slow down climate change.

HOMEPAGE

Discover Engage MNews Radar

Discover Engage Mews Radar

DYI

BRANDS

1R

Cul ot and Sewing and Laces and Old shirt inka Painbing and
add raw effecks paftches jeans drass decarating

i
L

VOLUNTEER

|_l;. 7
?"3‘5 Volunteer to offer assistance

" paboa ball cicic llama ball call model why | do have 10
¥ Y rite something | don't know 8ven guestion mark desk.

nEws Spreading the news
i 7| baboa ball cicic llama ball call moded why | do have 1o
- rite something | dom't know aven guestion mark desk.

Ways to recycle
baiboa ball cicic llama ball call moded why | do have 1o
rite something | don't know even gquastion mark dask.

. Plant more trees
- balboa ball cicic llama ball call model why | do have o
‘ rite snmﬂmlng | don't Know avan QUEE'[HJ!'l mark desk.

Study about sustainability

Dalboa ball cicle lama ball call modal wivy | o have 10 rie

somathing | don't Kreow even quasilon mark desk.

PRO-TIPS

Clothing Swap

+ To start off with great(!) and
probably the most sustainable
solution because you are not
only giving the pleces you get a
new life, but also the ones you
give away = double the save

from landfill. }

— Takes time to organize, but
check facebook for groups
“clothes swap"/"Kleidertausch” or
try out one of the apps on the
market: EN/DE
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All you need to know about clothing brands

JRBAI
X [FITTI

MARC JACOBS

DIESEL

BERG TACTHakE

) #N

SUSNELD & ol Serrasl

-

adidas

AMERICAN EAGLE  CalvinKlen
TMITFITTERA

Unigzs oiherwise stated , the text of this wi

HOMEPAGE

ABOUT US f PRESS / JOB F CONTACT
FRIVACY FOLICY COPYRIGHT ETHICAL GUIDELINES

5 llcensed undar the

eathve Commons Gradi 15 .

Graenpeace Nordic 2018

GREENPEACE

Discover Engage MNews Radar

APPS FOR SUSTAINABILITY

Eco Smart
Creates environmental changes

S,
Earth911

Morg [deas, less wasta

(=%

=arthal

1800-Recycling
Quickly find recycling kocations

1800-Recycling
Quickly tfind recycling locations

MyWaste
Wea worry about your garbage and recycling

>
S

RECYCLE

BRANDS SEARCH

TRIFTING

Find thrift shops nearby

B_'W Loppormaried Hjerte Genbrug Loppeshonnen

Discover Engage News Radar

UNDER THE RADAR [ sum

HOMEPAGE

A gallery of latest creations

HOMEPAGE

ABOUT Us f PRESS fJOB FCOMNTAGT

FRIVACY POLICY COFYRIGHT ETHICAL GUIDELINES

Unlgss oihenkise :
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Discover News Engage Radar

DIY

Mmoo

Cut out and Sewing and Laces and Cutout and
add some new patches jeans stencil
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Painting and
decorating

VOLUNTEER

+ To start off with greal(’) and
probably the most sustanable
SOluboN Decause you are not
only gMing the psaces you oot a
nérw e, DUl &S0 the oNes you
gve away = coubie the save
from kandhil

- Takgs tme 1O organsze, but
ChéxCik FacabOOK 1or groups
"‘ciothes swap MKiesdertausch”
or try out one ol the apps on
the market: ENDE

NOTE: If you plan a private
Swapping event do a sze
Check with the other
paricipants, O you oont end
up bringing all of your saze 5
shoes when the rest of the
spice gris wear 7. ;)

¢ Another super sustainable
solution because the pwoes
alreacdy exsl, SO yOuU are saving
the entire Negative impact of
PEOCLCHON,

The downside: buying second
Nand can gve uNCONSCOUS
CONSUMars whio sell ther
clothes less inCeninve 10 think
about their purchases, which
fuels more fast tashion
CONSLUMPOLCN

NOTE: Buying high quaity
second hand or vinlage pleces
15 the Dest way 10 g0, If youur
budget allows it

HOMEPAGE

»>

ABOUT US / PRESS /JOB 1 CONTA

PRIVACY POLICY COPYRIGHT ETHICAL G/
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Work process

"u-x.a'-"-‘"": i"l:"'-
ihml.'kﬂ._ g r;,!.,r lutec-
L:';I_ﬂ L-_a_-';_t‘l

""-:"‘--:,r .-' v
*'l-olq‘\-"-.!:'d l"l.lf.‘l,": -:'ar 15"‘_“

Al E‘k‘ E:"“

—a

= i

e Zocal

Wedion 15 yevy

A

et
:-.r'

x.-1f‘- '.'H.] | || ,|. |:'
i _|I""-"'1|.L

A e
- '°""'."1"-. -.E'EI-_

e
d__:—

1'{:.-‘:"-'—': -.r'li"‘}__-.

.n-ljlﬁ'll II|‘|,\_

E"':"il.-'.‘hrﬁ'.\‘p.-. £l
| ey ; A b
{ Sy )
!"5'4:-_;: : ib-ﬁ
P JAid
-F'l. LA = Al J
IE"L'T:'“:“‘HEH

r_ AL AL lﬂ-""r e i;r Fr Falll

(Lyeew Peace

Ve 1o 1A




Filming







SEeconNo First
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| 0go Base

T CREATE & SUSTAIN

LOGO

Tint 60% RGB 102, 157, 142 HEX #669D8E
Tint 40% RGB 153, 1940, 179 HEX #09BEB3 SC h e m eS
Tint 20% RGB 204, 222, 217 HEX sCCDED9



Conclusions

What kind of app do you think this iS?

Didyou enjoy the layout and composition?

Did you find anything confusing ?

Do you think there is anything we could improve about the app?
Does it catch your attention?

Would you ever want to show the world your creations?

shorturl.at/gBKOS3




